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NEW REGIONAL 
FOCUS ON CAREER 
EDUCATION

SDICCC launched a marketing 
campaign to increase awareness 
and enrollment in Career 
Education programs

Features a new, unified brand 
for Career Education at all 
community colleges and 
continuing education centers –
as well as a regional website, 
CareerEd.org



MARKETING UNDERWAY
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PRIMARY CHALLENGE?

PERCEPTIONS
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DESIRED 
PERCEPTIONS

Career AttainmentAffordabilityEmpowermentValueQualityStudent Focus



WHERE DO PERCEPTIONS COME FROM?
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WHAT DO WE KNOW ABOUT PARENTS?
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WHAT DO WE KNOW ABOUT PARENTS?
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Lifestyle Responses:

• Very high propensity to shop online, seek out 
conveniences and discounts

• Mixed financial standing in San Diego & Imperial 
Counties: 40% are fiscally fit, while 23% claim to be 
worse off than last year

• Extremely high digital media usage: 91% claim the 
internet is central to their daily lives, and most 
cannot imagine life without their phones



HOW CAN WE CONNECT WITH PARENTS?
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LEARN MORE.
EARN MORE. 
WITH CAREER EDUCATION.

Visit CareerEd.org

/mycareered



THANK YOU
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